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Outdoor 
Influencer 
Summit
Summary



On October 26th, Walden Hyde 
hosted its second influencer 
summit—this time focusing on 
outdoor influencers. 

On a snowy day in Boulder, CO, 
we assembled a small group of 
professional climbers, runners, 
film makers, and photographers 
to discuss brand collaboration in 
the outdoor space. 
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The Influencers

C H E L S E A  R U D E

T O N Y  K R U P I K A

A LY  N I C K L A S

C A I N E  D E L A C Y

J O E  G R A N T

A L I  G E I S E R

F R E D E R I C K  M A R M S AT E R

B R I T T  D I C K

https://www.instagram.com/chelseanicholerude/
https://www.instagram.com/antonkrupicka/?hl=en
https://www.instagram.com/alynicklas/
https://www.instagram.com/cainedelacy/
https://www.instagram.com/alpineworks/
https://www.instagram.com/alisageiser/
https://www.instagram.com/fmarmsaterphoto/?hl=en
https://www.instagram.com/brittnicdick/


HERE’S WHAT THEY 
HAD TO SAY…

Top 5 Tips 
from Outdoor 

Influencers
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“The partnership has to be a good fit. If we 
don’t agree with the brand’s products, image, 
and mission we’re not likely to partner. It’s 
easier to collaborate when we align with the 
brand’s core values. “

“Brands need to understand who their target  
athlete is and why it’s the right fit during 
their initial outreach.”

Brand Affinity is 
Important to Us.

#1



Statement about the company 
here. Change photo below to be 
relevant to the proposal.
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Top 5 Tips
“A brand’s athlete or influencer manager is a  
critical component to partnership longevity. 
So, our point of contact should know how to 
best work with us, give us the right level of 
support, and consider opportunities for our 
career development. Invest time in getting 
to know your athletes and influencers, and 
hire the right people to work with us. The 
contract and getting paid on time are just as 
important as our relationship and communi-
cation with the team manager.”

A Great 
Relationship 
with Our Point of 
Contact is Key.

“My sponsor reaches out monthly to 
hear about my upcoming competitions, 
travels, what I’ve been doing, and 
personally how I’m doing. It makes me 
feel like I’m part of a team”

#2
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“People care about good content and content 
that’s done authentically. The partnerships that 
work best are when brands give us full range of 
creative expressions. Through posting, we learn 
what our specific followers like to see best. Trust 
us to create the right content for our followers, 
rather than being too prescriptive.”

Authenticity is  
the “It” Factor. 

#3
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“People want to see personalities behind the 
photos. Many of us have other hobbies and 
interest beyond our sponsored sport. There’s 
opportunity for brands who see us as fully 
rounded out people, rather than just athletes. 
Followers need to see us as more than 
someone sporting a logo to really believe  
we use and like a product.”

We Do More than 
Our Sport.

#4



WA L D E N H Y D E 

Influencer  
Summit
Summary  

Top 5 Tips
Brands might use these terms interchange-
ably (and sometimes they do overlap), but 
there are differences in how they see them-
selves and how we work with brands.

Here’s how we break them down...

Athletes vs 
Influencers. There 
is a Difference. 

#5



about us



Guided by a strong reason for being, 
Constructive Brands advance profitability 
without screwing over future generations. 
They shift culture, build up employees, 
and future-proof resources. 

We make sure they are wildly successful.

We build 
Constructive 
Brands.

D E S T R U C T I V E C O N S T R U C T I V E

B O O M E H YAY



Services

http://www.waldenhyde.com/services/


Select Clients

http://www.waldenhyde.com/about/
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